
 

 

 
Study Program: INTERNATIONAL BUSINESS MANAGEMENT (IBM) 
 
Description: The interdependence of the international economy and the interaction of digitalism and 
regional economic systems have led to a significant increase in multinational operating companies and 
organizations and entrepreneurship on a global scale. This era can be met in this study program. The 
International Business Management study program is designed to develop a logical sequence of Digital 
and Conventional Business Economics, Mathematics, Digital Accounting, Financial Management, 
Digital Communication and Social Sciences where the contributing disciplines are designed to be 
taught internationally. There is a special focus on the interdisciplinary relationship between economic 
content and social science aspects. The International Business Management study program aims to 
equip graduates to become professionals in their fields, with systematic and structured thinking skills 
and experts in the fields of digitalization, operational management, finance, business, service, and 
entrepreneurship that are very adequate, to be able to compete in the international world. 
 
The Objective: 
This International Business Management study program aims to prepare students for success in the 
global business world by giving them the knowledge, skills, and competencies to navigate the 
complexities of international business. 
 
Concentration: 
1. Digital Accounting   3. Hotel and Tourism 
2. Digital Business   4. Industrial Aviation 
3. Digital Communication     

 
Field of Work 
Digital Accounting :   
Ent rep reneur ,  D ig i t a l  Accoun tan t ,  F inanc ia l  Ana lys t ,  Aud i to r ,  Da ta  Ana lys t ,  B lockcha in  
Aud i to r ,  Cryp to  Accoun tan t ,  R i sk  Ana lys t ,  Cybe r  Accoun tan t ,  ERP Spec i a l i s t ,  F inanc i a l  
Consu l t an t ,  F inanc i a l  Consu l t an t ,  Techno logy  Adv i so r ,  C loud  Accoun t ing ,  Tax  
Techno log i s t  
 
Digi ta l  Bus iness :  
Dig i t a l  Marke t ing /  E -Commerce  Spec i a l i s t ,  Soc i a l  Med ia  S t r a t eg i s t ,  Bus ines s  Ana lys t ,  
Da ta  Sc i en t i s t ,  F inTech  Consu l t an t ,  D ig i t a l  T rans fo rma t ion  Consu l t an t ,  IT  S t r a t egy  
Adv i so r ,  D ig i t a l  En t r ep reneur ,  S t a r tup  Founder ,  C loud  So lu t ions  Arch i t ec t ,  Con ten t  
S t r a t eg i s t ,  D ig i t a l  Med ia  P roduce r ,  En t r ep reneur  
 
Digi ta l  Communicat ion:  
Soc ia l  Med ia  Ana lys t ,  D ig i t a l  S t r a t eg i s t ,  Con ten t  Crea to r ,  D ig i t a l  PR Spec i a l i s t ,  
Communica t ions  Consu l t an t ,  Adver t i s ing  Spec i a l i s t ,  Dig i t a l  Jou rna l i s t ,  Mul t imed ia  
Repor t e r ,   Corpora t e  Communica t ions ,  V ideo  P roduce r ,  V i sua l  Con ten t  Spec i a l i s t ,  UX 
Wr i t e r ,  D ig i t a l  Copywr i t e r ,  D ig i t a l  Even t  Coord ina to r ,  V i r tua l  Communica t ions  
Spec i a l i s t ,  En t r ep reneur  
 
Hotel  and Tourism:  
Hote l  Deve lopmen t  Consu l t an t ,  Even t  Coord ina to r ,  Confe rence  Manage r ,  Wedd ing /even t  
P l anne r ,  T rave l  Consu l t an t ,  Tour  &Tour i sm Consu l t an t ,  Res tau ran t  Manage r ,  Food  and  
Beve rage  Di rec to r ,  Ca te r ing  Consu l t an t ,  Gues t  Re la t ions  Manage r ,  Conc ie rge ,  
Des t ina t ion  Marke te r ,  Hosp i t a l i t y  Tra ine r ,  Academic  Lec tu re r ,  OTA Spec ia l i s t ,  D ig i t a l  
T r a v e l  P l a t f o r m S p e c i a l i s t ,  E n t r e p r e n e u r  



 

 

 
Industr ia l  Av iat ion:  
A i r l i n e  O p e r a t i o n s  M a n a g e r ,  A i r l i n e  F l e e t  M a n a g e r ,  A i r p o r t  s p e c i a l i s t , 	S a f e t y  M a n a g e r ,  
A v i a t i o n  C o m p l i a n c e  s p e c i a l i s t , 	A v i a t i o n  L o g i s t i c s  s p e c i a l i s t ,  S u p p l y  C h a i n  s p e c i a l i s t ,  
A i r c r a f t  M a n a g e m e n t  S p e c i a l i s t , 	 A v i a t i o n  S a f e t y  C o n s u l t a n ,  P a s s e n g e r  E x p e r i e n c e  
M a n a g e r ,  A v i a t i o n  M a r k e t i n g  S p e c i a l i s t ,  C a r g o  O p e r a t i o n s  M a n a g e r ,  A i r  F r e i g h t  
S p e c i a l i s t , Ent repreneur  

General Information: 
Legal Base / Accreditation: SK DIKTI No. 425/E/O/2014 
Duration of Study: 4 years (8 semester) 
Academic Year: 2 semesters (even + odd) 

Even Semester: February - July  
Odd Semester: August - January 

Academic weeks/semester: 16 (14 academics + 2 exams) 
SKS1 per semester: Max. 24 
SKS per study: 144-160 
Duration of a lecture: 50 minutes 
Number of students per subject: 10-25 
Language of Instruction: English 
Academic Degree: Indonesia: Sarjana Manajement – S.M (S1) 

International: Bachelor of Art (B.A) 
Tuition Fee/semester: Rp. 29.900.000 
Online Application: https://pmb.iuli.ac.id 

1 SKS: 1 SKS (preparation, lecture, exercises)

https://pmb.iuli.ac.id/


 

 

 
Structure of a study: 

1 2 3 4 5 6 7 8 
        
 Semester 1-6: Academic Education (see curriculum), OFSE (Oral Final Study Examination) 
 Semester 7: Internship, Research Semester (abroad for exchange, Double Degree and Master 

Degree) 
 Semester 8: Thesis Defense, Graduation 

 
Score System: 

Grade 
Letter 

Grade 
Wording IULI Indonesian 

Grade 
Germany 

Grade 
Grade 

Descriptions 
Student 

Representation 

A Excellent 86-100 4 1 Outstanding 
Performance 10% 

 

 
B 

 

 
Good 

 

 
71-85 

 

 
3.0-3.9 

 

 
2 

Performance 
is 

considerably 
higher than 
the average 

requirements 

 

 
25% 

 
C 

 
Satisfactory 

 
56-70 

 
2.0-2.9 

 
3 

Performance 
meets the 

average 
requirements 

 
30% 

 
D 

 
Poor 

 
46-55 

 
1.0-1.9 

 
4 

Performance 
is poor and 

likely to lead 
to failure 

 
25% 

 
 

 
F 

 
 

 
Fail 

 
 

 
<45 

 
 

 
0 

 
 

 
5 

Performance 
does not 
meet the 
minimum 
criteria. 

Considerable 
further work 
is required 

 
 

 
10% 

 

Contacts: 

 

 

 
Ir. Muhammad Affandi, MM 

 
 

Head of International Business Management 
Email: muhammad.affandi@iuli.ac.id 
Tel/WA: +62 812-8824-3535

mailto:muhammad.affandi@iuli.ac.id


 

 

 
Curriculum: in SKS 

 
University Compulsory Subjects 

 
Abr. 

Semester 

 
1 

 
2 

 
3 

 
4 

 
5 

 
6 

 
7 

 
8 

 
To

ta
l  

1 English ENGL 2 2 2 2 1 1   10 

2 Computer Network & IT Security CNIS 2        2 

3 Applied Statistics MATH  2       2 

4 Research Methodology RESM   2      2 

5 Environment Sciences ENVI   2      2 

6 Civics CIVI    2     2 

7 Ethics and Religious Philosophy ETRP     2    2 

8 Innovation & Product Development PROD     2    2 

9 E-Commerce / Digital Business Introduction    ECOM      2   2 

10 Indonesian Language & Culture IDLC      2   2 

11 Pancasila PANC      2   2 

12 Oral Final Study Examination (OFSE) OFSE      0   0 

13 Research Semester/ Pre Thesis RESS       6  6 

14 Internship INSP       10  10 

15 Thesis/Thesis Defense THES        6 6 

 Total  4 4 6 4 5 7 16 6 52 

 

Faculty Compulsory Abr. 
Semester 

1 2 3 4 5 6 7 8 ∑ 

1 Business Management  BUM 3        3 

3 Economics  ECO1 3        3 
5 Accounting & Lab ACC1 3        3 

7 Corporate Finance COFI     4    4 
8 Organizational Behavior & Development ORBD     3    3 
9 Marketing Management  MAM1 3        3 

11 Business Communication BCOM 2        2 

12 Human Resource Management  HRMT  3       3 

13 Philosophy PHIL 2        2 
14 Analytical & Creative Thinking ANCT  2       2 

15 Management Information Systems MINS  3       3 



 

 

 

Faculty Compulsory Abr. 
Semester 

1 2 3 4 5 6 7 8 ∑ 

16 Strategic Management STMT      3   3 

17 International Law LAWS    3     3 
18 Taxation System TAXS     3    3 

 Total 16 8 0 3 10 3 0 0 40 

 

IBM - Department Compulsory Abr 
Semester 

1 2 3 4 5 6 7 8 ∑ 

1 Financial Management  FMG1  3       3 

2 Management Theory & Sociology MGSO 3        3 
3 Business Mathematics  BMA1  3       3 
4 Managerial Accounting MAAC   4      4 
5 Management Control Systems MGCS      3   3 
6 Entrepreneurship ENTP    4     4 
7 Operation Management / ELEC OPMG   3      3 
8 Value-Based Management / ELEC VABA  2       2 
9 International Business INBU   3      3 

10 International Marketing INMT     3    3 
11 International Economics INEC      3   3 

12   Community Service Project CSP      4     4 
13 Business Research Method BURE      2   2 

   14 
 

 
Elective subjects  
(See below @3sks / @2sks) 

 
ELEC 

  
3 6 

 
6 
 

3 
 

   
18 

 Total  3 11 16 17 6 8 0 0 57 



 

 

 
Concentration & Elective Subjects: 

DIGITAL 
ACCOUNTING 

DIGITAL 
BUSINESS 

DIGITAL 
COMMUNICATION HOTEL & TOURISM 

INDUSTRIAL 
AVIATION 

International 
Finance 

Internet 
Economics 

Philosophy of 
Communication 

Hotel & Tourism 
Management 

Aviation Safety 
Management & 
Regulation 

Investment 
Analysis & 
Portfolio 

Machine 
Learning 

Management and 
Leadership 

Hospitality Service 
Excelence 

Aviation Financial 
Management 

Accounting in 
Sector Public 

Digital Industry 
Strategy and 
Policy 

Digital Media 
Management 

Food & Beverage 
Service Air Traffic Control 

Money & Capital 
Market Digital Finance Mass 

Communication 
Geographical 
Tourism Destination 

Airport Planning, 
Operation & 
Facility 

Financial 
Accounting 

Blockchain 
Economics 
(Cryptocurrency) 

Politics and 
Diplomacy 

Tours & Travel 
Management 

Airline and Cargo 
Management 

Management 
Accounting / 
ERP/SR/ESG/ISO 

Financial 
Technology / 
ERP 

Conflict Resolution 
Communication 

Nutrition & Food 
Science 

Aviation 
Maintenance 

Financial 
Technology / 
Digital Finance 

Web Design Web Design 
Indonesian Food 
Tourism & 
Destination 

Air Transport 
Market Analysis 

Blockchain 
Economics 
(Cryptocurrency) 

IT Security International 
Communication Event Management Human Factors in 

Aviation 

Audit Asurance 
and Forensic / 
International Tax 

Computer 
Science & 
System Design 

Political Economy 
of Media Practic 

Managing Accident 
Prevention and 
investigation 

 
• The available electives above are subject to change and revision 
• The actual implementation follows the internal arrangements & policies of the Department & Faculty 

 
 
Dr (C). RA. Afera R. Wijayanti, SE., M.Ak., CPMSA 
 

Dean of Business Social Science Faculty 
Email: afera.wijayanti@iuli.ac.id 
Tel/WA: +62 812-8808-6168 
 
 

Rev doc : AfW2024 

mailto:afera.wijayanti@iuli.ac.id

